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[ Figure 1. ]
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* Target: New car buyers within past 6 months by wave (2008: New car buyers between January and June ’08)
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[PPH: Problems per Hundred vehicles, a low score represents better quality]
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[ Table 1. ]

* Target: New car buyers between January - June ’08 : BIC (Best in Class),       : WIC (Worst in Class)

36.955.9 42.1 47.4 48.7 39.8 44.0(%)

294333 580 722 1,460 2,405 5,793Base

1.30.7 0.8 1.8 1.2 0.9 1.1 

5.95.7 2.6 3.4 4.7 2.8 3.6 

4.610.5 7.8 7.3 10.4 7.7 8.3 

6.011.9 8.5 7.9 11.0 8.0 8.9 

7.314.6 5.2 12.0 11.6 9.2 10.0 

6.621.6 15.7 10.9 10.5 8.5 10.7 

5.112.6 14.6 15.5 12.2 8.9 11.1 

9.98.3 7.9 14.0 14.1 10.2 11.3 

10.616.4 13.4 10.7 15.7 8.7 11.7 

18.012.8 10.8 14.6 18.0 17.3 16.2 

6.022.5 17.6 22.3 23.8 15.6 18.6 

12.830.0 32.0 33.6 39.3 28.6 31.5 

21.840.1 22.2 43.9 44.8 34.3 36.6 

116208 159 198 217 161 180 

ImportSYMRSMGMDATKMCHMCIndustry
Average

[PPH: Problems Per Hundred Vehicles, a low score represents better quality]
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[ Figure 2. Top 10 ]

Genesis: 91PPH1st

2nd Tucson: 114PPH

3rd Grandeur: 115PPH

4th SM3: 120PPH

5th Avante: 126PPH

Opirus: 128PPH6th

7th SM7: 135PPH

8th Sportage: 137PPH

9th Pride: 144PPH

10th Santa Fe: 148PPH

’08 25

’08 TGW-i 
1) (60 ) 

: Verna (MC), Click, Lacetti, Cerato, Equus,
Veracruz, Mohave, Sorento, Tuscani,
G2X, New Carnival, Grand Carnival

2) ’08 1
: Chairman W
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2008 ACT 

( )

1 2008-11-04 (SSI)

2 2008-11-06 (TGR)

3 2008-11-11 (TGW-i)

4 2008-11-13 (TGW-d)

5 2008-11-18 A/S (CSI)

6 2008-11-20 (OSAT)

7 2008-11-25 ( )

8 2008-11-27

9 2008-12-02

10 2008-12-04

11 2008-12-09

12 2008-12-11 vs. 

( )

13 2008-12-16

14 2008-12-18

15 2008-12-23

16 2008-12-30 ( )

17 2009-01-06 (TGR)

18 2009-01-08 (TGW)

19 2009-01-13 (QSI)

20 2009-01-15 A/S (CSI)

21 2009-01-20 (OSAT)

22 2009-01-22

23 2009-01-29

- 5 -

Creativity, Challenge, Confidence


