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[ Figure 1. XJIEE %01 ]
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% [PPH: Problems per Hundred vehicles, a low score represents better quality]

* Target: New car buyers within past 6 months by wave (2008: New car buyers between January and June '08)
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= [H2IE |23 2HA 4 (8th, 2008)

[ Table 1. X8 XJIEH ]

Industry
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2 [PPH: Problems Per Hundred Vehicles, a low score represents better quality]

* Target: New car buyers between January - June '08 ©: BIC (Best in Class),” " : WIC (Worst in Class)
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[ Figure 2. 2&E XJ|E& Top 10 ]

N '084 MHIH =0 [A0] & TH=2 £ 25)f DY
N '08 TGW-i =<4 Xlo| P&t
1) AHZ (60AHH O/EH ZH
: Verna (MC), Click, Lacetti, Cerato, Equus,
Veracruz, Mohave, Sorento, Tuscani,
G2X, New Carnival, Grand Carnival
2)’084 1& 0| Al P
: Chairman W

1st | Genesis: 91PPH

4th

5th

6th | Opirus: 128PPH

gth | Sportage: 137PPH

9th | Pride: 144PPH

10t | santa Fe: 148PPH
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